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Introduction

Purpose of the Deloitte Financial Advisory toolkit

This toolkit provides an executive summary of the brand
positioning, core messaging, and visual identity for Deloitte
Financial Advisory and its service lines as defined by the
Common Storefront: Mergers & Acquisitions, Deloitte
Forensic and Restructuring Services. It should inspire, inform,
and instruct teams on how to communicate the spirit of
Deloitte Financial Advisory, just as we continually strive to
inform and inspire our clients and other key stakeholders.
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Introduction

Why does it matter?

Our brand is a direct extension ana
expression of our business. It serves

as a critical component of our global
strategy and aspiration to become the
world’s undisputed leader in delivering
Financial Advisory services. We use our
brand and communications to create a
deeper understanding of our business.
Among our own people, it is arguably
the key component in our Deloitte
Financial Advisory culture and builds
not only awareness, but pride. Amongst
our clients and prospective clients, the
brand can serve as a true differentiator,
enabling enhanced consideration in the
market.

Purpose of the Deloitte

Who is it for?

Success is up to each of us. As a
professional services network, our
greatest asset is our people. This must
come through not only in what we say,
but in what we do and how we do it.
That begins with understanding, which
is why this guide is so important for
each of our practitioners to use and
refer to. It's our roadmap and resource
for beginning to put Deloitte Financial
Advisory's brand into action.

-inancial Advisory toolkit

How should it be used?

Please use this toolkit to inform and
instruct teams on how to communicate
the spirit of the brand and activate it
consistently across our business. Here
you will find internal messaging to help
you better understand our positioning
as well as visual direction. The guide also
includes external messaging member
firms can use when talking to clients or
when creating marketing and business
development materials.
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Deloitte master brand

Fverything in this guide has been
developed and approved in conjunction
with the Deloitte master brand. It was
Created to provide distinction and
global consistency for Deloitte Financial
Advisory's brand expression, but is also
informed by our strategy and aspiration
for undisputed leadership and inspired
by our purpose, 'To make an impact that
matters’. For more details on Deloitte
master brand, please visit Brand Space.

Deloitte master brand introduction

To make an impact

that matters
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Deloitte master brand

Core elements

Here you will find a guide to the core
master brand elements that should
be used and considered in creating
assets for the Deloitte Financial
Advisory brand. For more information
and guidance on the master brand
please visit

Logo

Deloitte

Green dot

Color palette

*
~

Typography

Open Sans Light

Open Sans Regular
Open Sans Semibold
Open Sans Bold
Open Sans Extrabold

Identifiers

Financial Advisory

Restructuring
Forensic

ME&A

Imagery & use
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Deloitte master brand

LOgo

The Deloitte logo is the most instantly
recognizable symbol of our brand around
the world. It embodies a set of values
about Deloitte that we apply to everything
we create and communicate. It is also the
most precious asset of our visual identity.

Deloitte

Deloitte.
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Deloitte master brand

Green Dot

The Green Dot is one of our most valuable
assets and stands as a shorthand for everything
Deloitte represents. It serves as an active
element; the sign-off to a point of view or the
start of something. It is always treated with
respect to retain its impact and meaning.

000000000
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Deloitte master brand

l[dentifiers

|[dentifiers are appropriate for external-
facing communications, such as
advertising and proposals. The linked
Green Dot reinforces the connection to
the master brand while amplifying the
importance of the business or service.

Identifier principles

- ldentifiers are designed for global businesses or
services, ensuring that only a short list of identifiers
are in use at any one time.

- ldentifier terms need to be externally relevant -
what clients buy - not simply a reflection of our
internal structure.

- ldentifiers or terms may shift as the market or our
platforms change (e.g., newly defined store fronts).

- ldentifiers are to be used only on EXTERNAL
communications.

Identifier in use

Deloitte

Visual here

Headline in Open Sans Bold
Subheading in Open Sans Light

|dentifier

Identifiers in our business

Financial Advisory

Restructuring
Forensic

M&A
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Deloitte master brand

Color palette

The color palette revolves around the
green. Additional colors are neutral
grays and complementary greens and
blues that allow the Deloitte Green to
stand out. This creates a color scheme
that is distinctively Deloitte.

The pie chart shows the proportion
of colors that should be used when
creating a Deloitte document.

Usage

Throughout the identity system, color is used

as a highlight rather than in large areas. It makes
information clear, breaks up documents or spaces
and provides focal points.

All colors should be used with white space to add
pace. Deloitte Green should be used sparingly to
protect its visual impact. Colors from the palette help
to focus on specific information and to punctuate.

12



Deloitte master brand

Color — Primary palette

When applying the primary palette,
please use the correct color values
for your application.

White Black Deloitte Green Green 2 Green 4 Green 6 Green 7
#fFff PMS Black PMS 368 PMS 382 PMS 361 PMS 349 PMS 350
R255 G255 B255 #000000 #86BC25 #C4D600 #43B02A #046A38 #2C5234
RO GO BO R134 G188 B37 R196 G214 BO R67 G176 B42 R4 G106 B56 R44 G82 B52
CO MO YO K100 C55 MO Y100 KO C28 MO Y100 KO C77 MO Y100 KO C90 M12 Y95 K40 C80 M21 Y79 K64

Teal 5 Blue 2 Blue 3 Blue 4 Blue 6

PMS 7711 PMS 2915 PMS 299 PMS 7690 PMS 280
#0097A9 #62B5ES #00A3EO #0076A8 #012169

RO G151 B169 R98 G181 B229 RO G163 B224 RO G118 B168 R1 G33 B105

C98 M0 Y28 K4 C60 M9 YO KO C86 M8 YO KO C95 M41 Y10 KO C100 M85 Y5 K22
Cool Gray 2 Cool Gray 4 Cool Gray 7 Cool Gray 9 Cool Gray 11

PMS Cool Gray 2 PMS Cool Gray 4 PMS Cool Gray 7 PMS Cool Gray 9 PMS Cool Gray 11
#DODOCE #BBBCBC #97999B #75787B #53565A

R208 G208 B206 R187 G188 B188 R151 G153 B155 R117 G120 B123 R83 G86 B90

C5 M3 Y5 K11

C12 M8 Y9 K23

C20 M14 Y12 K40

C30 M22 Y17 K57

C44 M34 Y22 K77

13



Deloitte master brand

Typograpny

A single modern and clean typeface,
Open Sans, unifies typography across
all channels, with a system alternative

System typeface

PowerPoint, Word and MS Outlook templates

use the system typeface Verdana. This avoids any
incompatibility issues when documents are sent
out to third parties who do not have Open Sans.

It ensures documents are seen as we intend them.

where necessary in Office applications.

Primary typeface

Open Sans Light

Open Sans Regular
Open Sans Semibold
Open Sans Bold
Open Sans Extrabold

System typeface
Verdana Regular
Verdana Bold

14



Deloitte master brand

Imagery & use

Deloitte’s primary imagery has a circular
motif. For secondary imagery (full bleed
photography) please see

Circular imagery

One of the signature elements of the identity is the
use of a circular motif as a distinctive asset, derived
from the Green Dot. The circle creates confidence
and focus and allows an almost limitless flexibility
of style and visual expression.

Circular imagery
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Deloitte Financial Advisory positioning and core messaging

INtroduction

On the next slide, you will find a glossary page
outlining the key terminology that we will be
using throughout the guidelines. Please refer
to this page as a point of reference for the
following elements of the Deloitte Financial
Advisory positioning and core messaging.

01
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06

07/
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Deloitte Financial Advisory positioning and core messaging

Our glossary

What is a territory?

A territory is an internal-facing theme which forms
the bedrock of a brand and is the key story for
stakeholders needing to articulate the new brand
to others. Itis not an external-facing strapline, but
is the guiding influence for the development of the
core messaging and visual identity.

What is a brand pyramid?

A brand pyramid is the internal articulation of
our brand strategy. It clearly defines what we
do, how we do it and why we exist in the world.

What is a strapline?

A strapline is the external-facing articulation of the
brand positioning and strategy. It should be a short
and evocative statement that can be easily recalled
and remembered by clients and easily articulated

by internal stakeholders. It should focus on the higher
order impact that we make for our stakeholders

and express the higher purpose behind the work

we do every day.

The line is not just an idea, but something to live
up to. In order to live up to the positioning that it
communicates, we must be mindful of it every day,
and find ways to put it into action in our work with
each other and with clients. By addressing issues,
sharing and illuminating meaningful insights, and
providing solutions, we give clients the confidence
to push for their aspirations. It's not just something
we say; it's something we do.

What is an elevator pitch?

Much of this guide is devoted to explaining how we
arrived at our positioning. It is necessary that you
understand the background and the development
of the story, but it is also essential that we are able
to communicate it consistently as a team. Whether
you are explaining it to a client, a colleague, or a new
business prospect, we want to equip you with a short
elevator pitch. This is a succinct set of words, born
from the brand strategy and positioning, that you
can use to best communicate what Deloitte Financial
Advisory is and what we do for our clients.

18



Deloitte Financial Advisory positioning and core messaging

The Deloitte Financial Advisory territory

conn

ected solutions

in defining moments

What do we mean by this?

- We operate at the critical, career-defining times in the lifecycle

- We connect so
- We connect so

- We connect so

utions to preserve and unlock value
utions to create end-to-end service for our clients

utions to work alongside our clients

- We connect solutions across the Deloitte network

- We connect global scale with local knowledge

- We connect world class expertise to breakthrough technology

19



Deloitte Financial Advisory positioning and core messaging

Our ‘North Star’
Deloitte master brand purpose

Our overarching business mission
that unites us with the wider business
and informs everything we do

Why we exist
Deloitte Financial Advisory purpose

Our higher order purpose + vision
for what we are looking to develop

How we behave

How we act to uniquely deliver our brand

What we offer
What it is that we offer to our clients

Reasons to believe

The functional pillars that enable
us to deliver our offer

he Deloitte Financial Advisory brand pyramid

Global insight and
local knowledge

To make an
impact that

matters

Breakthrough innovation
and technology

Agile business
advisors

000000000
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Deloitte Financial Advisory positioning and core messaging

Tne Deloitte Financial Advisory strapline

What do we mean by this?

- We deliver to the Deloitte master brand purpose,

- We drive momentum and action with the
we make with our clients

- We operate at the career-defining, that
transform the future of a business

- We have impact across a series of moments across the
, Not just one individual moment or transaction

2



Deloitte Financial Advisory positioning and core messaging

The Deloitte Financial Advisory elevator pitch

In today's rapidly changing marketplace, progressive organizations
need agile business advisors to help them thrive.

At Deloitte Financial Advisory, we connect specialists to create
end-to-end solutions to help unlock and preserve value in mergers
and acquisitions, restructuring, investigations and disputes.

Underpinned by Deloitte’s global insight, local knowledge
and breakthrough analytics, we exist to drive smarter decisions
iNn your business’ defining moments.

22
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The Deloitte Financial Advisory visual identity

INtroduction

The purpose of Deloitte Financial Advisory's
visual identity is to create a unified visual system
so that regardless of a client’s location, channel
through which they connect with us, or service
which they draw upon, they experience

a consistent representation of our brand.

These images will bring our positioning to life.
We encourage you to use them and to find
inspiration in pairing them with the content
and messages you bring to market.

01

02

03

05

06

07/

08
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The Deloitte Financial Advisory visual identity

The Deloitte Financial
Advisory visual concept

Connection

The brand territory, ‘Connected solutions
in defining moments' has been a clear
guide for our visual concept, which seeks
to bring to life the idea of connection at
the very heart of Deloitte Financial Advisory
and its service lines.

The visual style feels refined and elegant,
using a linear medium that feels worthy
of a defining moment. The crossing paths
represent the sense of connected services,
solutions, people and networks.
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The Deloitte Financial Advisory visual identity

The Deloitt
Advisory visual system

Services & Solutions
of the visual style reflects the detail and

and services. The precision and intricacy
technicality needed in this instance.

These visuals are best used when
demonstrating our specific solutions



The Deloitte Financial Advisory visual identity
The Deloitte Financial
Advisory visual system

Our clients

These visuals are best used when we are
talking about how we work with clients,
for example in prospect meetings or
Client case studies. The coming together
of two parties, implied by this visual style,
reflect the way that we integrate and
partner alongside our clients.

27



The Deloitte Financial Advisory visual identity

The Deloitte Financial
Advisory visual system

Thought Leadership

These visuals are best used in our
thought leadership and articles that

we produce. The light density gives

the impression of a ‘beacon of light or
insight, which represents the aligning
vision and outlook we have on the future.

AS



The Deloitte Financial Advisory visual identity

The Deloitte Financial
Advisory visuals
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The Deloitte Financial Advisory visual identity

Usage

Black / White

Our Deloitte Financial Advisory visuals are always Deloitte. The visuals may be used on either black
or white backgrounds.

Guidelines on to use the visuals

used on primary surfaces. The image should sit in a
bold, central position and no other content should
be placed on or close to the visual to ensure its

: : Deloitte. Deloitte
impact and clarity.

Clear space size and position

A clear space around the image protects its impact.
The size of the clear space is 15% of the circular
image size, as marked by the dotted line.

Headline OS Bold Headline OS Bold
Subheadline OS Light Subheadline OS Light

Light up to two lines of text Light up to two lines of text
Subt oF

jate ) Subtitle or date "
- il AOVISOTY subtitle, date or author second line Fimancial Acdvisory

Headline OS Bold

Subheadline OS Light
Light up to two lines of text

Subtitle or date .
subtitle, date or author second line |dentifier ‘




The Deloitte Financial Advisory visual identity

Usage

Visual ‘Don’ts’

Don't place the image off-center Don't put text over a circular image Avoid making the visual too small

Deloitte. Deloitte. Deloitte.

Yy
"
.-,‘\

|

m olé_r auter

Headline OS Bold Headline OS Bold Headline OS Bold

Subheadline OS Light Subheadline OS Light Subheadline OS Light
Light up to two lines of text Light up to two lines of text Light up to two lines of text
Subtitle or date Subtitle or date Financial ;"':"-;d"u-"'iSIZ:’.'E_E:,-" .

Subtitle or date T = et A A e
subtitle, date or author second line Financial a"-'-;Li'u-"I‘_':'-_'-'Ef;," . subtitle, date or author second line Financial :'-'-;Li'u-"l‘_-:l._'.'if:,-' . subtitle, date or author second line




The Deloitte Financial Advisory visual identity

Brand in use

Brochure (Portrait)

Please follow these guidelines when creating
a brochure in portrait format.

Logo sizing Logo position
The logo is sized equal to 1/7th The logo is positioned top left
of the diagonal of the layout. wherever possible, with a margin

measured at 1/30th of the diagonal.

Deloitte Deloitte

Logo
The logo is sized equal to 1/7th
of the diagonal of the layout.

Visual

Visual is centred aligned to page.
The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Headline
Open Sans Bold.
Subheadline eadline OS Bold
Open Sans Light. ubheadline OS Light
Subtitle Light up to two lines of text
Open Sans Light. Subtitle or date
subtitle, date
Identifier

Aligned to bottom and right margins. :

32



The Deloitte Financial Advisory visual identity

Brand in use

Logo
The logo is sized equal to 1/6th

of the diagonal of the layout. .
5 4 eadline OS Bold

Headline ubheadline OS Regular
Banner (Portrait) Open Sans Bold. iUp to two lines |

Please follow these guidelines when creating Subheadline 'l:)bttci)tlt?/v%rfnaet: O5 Regular

Open Sans Regular.

Subtitle
Open Sans Regular.

a banner in portrait format.

Logo sizing Logo position
The logo is sized equal to 1/6th The logo is positioned top left
of the diagonal of the layout. wherever possible, with a margin
measured at 1/30th of the diagonal. Visual
Centred to layout.
Deloitte Deloitte Aligned to left and right margins.
~ 5
2 §
& 5
S [e;
S S
$ Q
Identifier mancial Advisory @
Aligned to bottom and right margins. l l




The Deloitte Financial Advisory visual identity

Brand in use

Banner (Landscape)

Please follow these guidelines when creating
a banner in landscape format.

Logo
Logo sizing The logo is sized equal to 1/6th eadline OS Bold
The logo is sized equal to 1/6th of the diagonal of the layout. ubheadline OS Regular
of the diagonal of the layout. ) Up to two lines
Headllne Iubtitle or date OS Regular
Deloitte Open Sans Bold. Up to two lines
\ Subheadline
° O Sans Regular
6\?’% pen Sa gular.
& Subtitle

A\
Open Sans Regular.

Visual

The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Logo position

The logo is positioned top left wherever
possible, with a margin measured at 1/30th
of the diagonal.

F' - = .—'—.| A —i T alar
= =1 lil=a]
____'w,a[lear_L[nga\gguwxame].______________________________________________________”_I"-'_‘r_H'-_l"E_"1"-'_I'I_|‘-j_|'-"_r_lll_'l_

Identifier
Aligned to bottom and right margins. :

Deloitte

AN
o<\?>
5
QQQ

NE




Digital application examples

The Deloitte Financial Advisory visual identity

Brand in use

Deloitte.

ddpibanpral T8

Global Connect, Issue 28

Editorial by Sam Balaji

Traroughosl W lasd ween, aince | nave been orivieged o
wan our Financial Acvisory business, we have focussed on
geveloping our Firancial Advisary brand and refnesning our
swamgy. “Driwing impact in defining moments” |5 2
Dhfasa you will SIS seeing a kot 85 we beqgin 1o noll 0w this
grana in the. coming MOnths. i SUMMaNIes everyning

Financial Advisory s and BSOFeS i be.

WD

GFA Year In Review

oo ahes i’ prnsivy Sunaassicinns (reea [ing
past year with this look back &t Giobal
Financial Advisory In Fr18, inbmduced by
Sam and lan

Stories of impact

A high-profile football stadium
Is finally getting built with

almirra’s halm

Value of Nature

Dedaitin's work in valuing the Great Damer
Remd, rncuding Usal Of oun Qobesd B
Aallwimory (e, i regogrined i i g

Investing in the succoss of our
clients' executives during a
mainr deal

Harvimg browble reading this email ? Wiew it in your browsar

Deloitte.

Global Connect, Issue 28

Editorial by Sam Balaji

Throughout the last year, since | have been privileged o
lead our Financial Advisory business, we have focussed on
developing our Financial Advisery brand and refreshing our
strategy. "Driving impact in defining moments” is a
phrase you will start seeing a lot as we begin to roll out this
brand in the coming months. It summarizes everylhing
Financial Advisory is and aspires to be.

More

JulyiAugust 2018
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The Deloitte Financial Advisory visual identity

Srand in use summary

Deloitte. Deloitte.

Headline OS Bold
Subheadline OS Regular

Headline OS Bold Up to two lines

Subtitle or date OS Regular

Subheadline OS Regular Up to twolines
Up to two lines

Subtitle or date OS Regular
Up to two lines

Deloitte.

arving bobis meading s el Yy # in yost beer

Delui ttet Jubplugst 208

Deloitte.

Global Connect, lssus 28

Global Connect, Issue 28

Eahowind by S Balai

Financial Advisory @ s P v

Editorial by Sam Balaji

Throughout the tast year, since | kave bean privileged 0
ad our Financial Advisorny Busingss, we hawt Io0ussad on
developng our Financal Adwisory brand and refrashing our
sirntegy. “Driving impact in defining moments™ s a
phrase you will s1ar eaing & ko &t wa bagan b rod out this
brnd in the: Coming monbhs. It summanzes dvenything
Financial Advisory & and pEpines 1o ba

GFA Yoar in Raviow

T o ey T e T Cmkiflen § et b iy B Upmad Foarrme
i i ol L Ll R e, Prk it T R (e | e
W By 1 PV, el ey Enelpnry e, W RCrgrAsed ) B e
s mnd s,

Headline OS Bold
Subheadline OS Light Storios o mpac
Light up to two lines of text -

Subtitle or date ST B S
subtitle, date or author second line Financial H{jWbDI’}' .

A PV o oo ST LA irepating in the scccess of our
in finally gatting esil] with COHALE' BECHTVES Juring B
Lroeraa rasdin rruabese dasl




The Deloitte Financial Advisory visual identity

Logo

Deloitte.

Services & Solutions

Srand on a page

Identifier

Financial Advisory @

Thought Leadership

NN )
]\ \.\:-.‘:-_‘.x \ o
L """\\I‘\._ '._I A )
I, ¢ % -
L \.\ ;:._..- _:
I'L'\l".\::x_: y I.".l'l' |l|l III | I. 1 \
\"._ iy ."._ | ! 1 .'. '-,.. .'-_ .'-.
.I'n Ill - |l\';-. Y .."\-. 3
I | i .\'\. l‘"\ 1"\ b
L Y
o =
i o

Strapline

Driving impact in
defining moments

Colour palette

Primary typeface

Open Sans Light
Open Sans Regular
Open Sans Bold
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The RS territory

The RS elevator pitch
The RS visual concept
The RS visual system

The RS visuals

Usage

Brand in use

Brand on a page
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Restructuring Services

INntroduction

This part of the toolkit is for Restructuring Services
(RS). Please use the master brand as a base, then
add the following elements to bring the distinctive
RS identity to life.

01

02

03

04

06

07/

08
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Restructuring Services

ne RS territory

Our territory helps to position us not just as advisors
in times of crisis, but also responsible for changing
the trajectory of a business and helping to unlock and
preserve as much value as possible, even in the most
challenging circumstances.

40



Restructuring Services

he RS elevator pitch

IN testing times, stakeholders’ ability to respond
and adapt is critical to unlocking and preserving
value in a business.

By evaluating tactical and strategic scenarios, we identify
and execute, where suitable, financial and operational
enhancements to help businesses succeed.

Connecting global insight and deep industry knowledge
with robust analytics, we provide specialist services

to help stakeholders navigate challenging times anc
maximize business’ performance.

41



Restructuring Services

The

RS visual concept

Maximizing performance

Our visual concept is born from our
brand territory, ‘Maximizing performance’
and directly relates to our ability to power
businesses through challenging times.
The visual style represents machines and
cogs, implying power and performance.

\ NN 1,

N AN 7,7 /
——— Y ————
— e N —
““/ﬁ ':.’/// Z \\\\ S Q\~
2270 SO .
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Restructuring Services

The RS visual system

Steering the direction

The sense of journey conveyed by

these visuals demonstrates our ability \ 7 %\\\ %é
to advise our clients through the most _% é _~%§ Eé
challenging, defining moments in the § % == _—
business lifecycle. They are best used in /// % ?”% TR S
demonstrating how we work with clients, %//// \\\\\ %jﬂ{ \\\\\\\\\
in new prospect meetings for example. ////////”\\\\\\\\\ ///////////” \\\\

= e




Restructuring Services

The RS visual system

Analytics

The intricacy and precision of these visuals
represent our analytics capabilities, which
Sit at the heart of our business. They are
best used when we are demonstrating

or referring to these capabilities.
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Restructuring Services

The RS visual system

Responsiveness & Adaptability

These visuals represent our ability to
respond effectively to change the trajectory
of a business, even in the most challenging
times, demonstrated by the ‘step-change’
at the haltway point of the visual. They are
best used when we are referring to client
case studies or giving specifics on how

we can achieve this within a business.

LW
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Restructuring Services

The RS visuals
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Restructuring Services

Usage

Guidelines on to use the visuals Black / White

Our RS visuals are always used on primary surfaces. Deloitte. The visuals may be used on either black
The image should sit in a bold, central position and or white backgrounds.

no other content should be placed on or close to the
visual to ensure its impact and clarity.

Deloitte. Deloitte

Clear space size and position

ALV )y,
~.""1',II, i _'II’-.rI..

A clear space around the image protects its impact.
The size of the clear space is 15% of the circular
image size, as marked by the dotted line.

-
-
-
-
—
i
-
—
L

Headline OS Bold Headline OS Bold
Subheadline OS Light Subheadline OS Light
o two lines of text Light up to two lines of text

Subtitle or date
subtitle, date or author second line

Headline OS Bold

Subheadline OS Light
Light up to two lines of text

Subtitle or date .
subtitle, date or author second line |dentifier ‘




Restructuring Services

Usage

Visual ‘Don’ts’

Don’t place the image off-center

Deloitte.

Headline OS Bold
Subheadline OS Light
Light up to two lines of text

Subtitle or date
subtitle, date or author second line

Restructuring

Don’t put text over a circular image

Deloitte.

f’
f‘,.-f

Jr’Hrnnt\‘

Headline OS Bold
Subheadline OS Light
Light up to two lines of text

Subtitle or date R
subtitle, date or author second line Restructur Nng .

Avoid making the visual too small

Deloitte.

WO rEr ’,

¥ .l'-..I . r II."I,Ill g
'I'IJ[|1|||."I'

Headline OS Bold
Subheadline OS Light

Light up to two lines of text
Subtitle or date

subtitle, date or author second line Restructurl ng
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Restructuring Services

Brand in use

Brochure (Portrait)

Please follow these guidelines when creating
a brochure in portrait format.

Logo sizing Logo position
The logo is sized equal to 1/7th The logo is positioned top left
of the diagonal of the layout. wherever possible, with a margin

measured at 1/30th of the diagonal.

Deloitte Deloitte

Logo
The logo is sized equal to 1/7th
of the diagonal of the layout.

Visual

Visual is centred aligned to page.
The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Headline
Open Sans Bold.
Subheadline eadline OS Bold
Open Sans Light. ubheadline OS Light
Subtitle Light up to two lines of text
Open Sans Light. Subtitle or date

'subtl_tl_e date_or.author second line
Identifier

Aligned to bottom and right margins. .
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Restructuring Services

Brand in use

Logo
The logo is sized equal to 1/6th

of the diagonal of the layout. .
5 4 eadline OS Bold

Headline Subheadline OS Regular
Banner (Portrait) Open Sans Bold. Up to two lines 5
Please follow these guidelines when creating Subheadline subtitle or date OS5 Regular
: : Open Sans Regular Up to two lines |
a banner in portrait format. - :
Subtitle :

Open Sans Regular.

Logo sizing Logo position Iﬁ.ﬁﬂ‘&\\“‘” :’lf”'f'f'-f;r;i,-
-~ AN .r,-{-{.::_ .,
The logo is sized equal to 1/6th The logo is positioned top left «S’*‘\.ﬁu\w“‘m : ”"f”."‘_’_'f;gz, %,
of the diagonal of the layout. wherever possible, with a margin g I %
. : _.-._.-I ,‘E,“T"‘_E __..
measured at 1/30th of the diagonal. Visual : 22
Centred to layout. HE
Deloitte Deloitte Aligned to left and right margins. _ 5 5 _;‘-
- \ - *‘;.’Q ‘% :‘:'j"'.-'.l.,'.,','“i,|;'|,h"Li.':::.:;ﬁmﬁ%
3 l TN
% & ST
0 Y :
o s
S S
o
0
N N
Identifier
Aligned to bottom and right margins.




Restructuring Services

Brand in use

Banner (Landscape)

Please follow these guidelines when creating
a banner in landscape format.

Logo sizing
The logo is sized equal to 1/6th
of the diagonal of the layout.

Deloitte

\
<
§°
\\b®

Logo position

The logo is positioned top left wherever
possible, with a margin measured at 1/30th
of the diagonal.

Deloitte

AN
o<\?>
5
QQQ

NE

Logo
The logo is sized equal to 1/6th
of the diagonal of the layout.

Headline
Open Sans Bold.

Subheadline
Open Sans Regular.
Subtitle

Open Sans Regular.

Visual

The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Identifier
Aligned to bottom and right margins.

eadline OS Bold
Subheadline OS Regular

Up to two lines

1
ubtitle or date OS Regular
Up to two lines
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Restructuring Services

Srand in use summary

Deloitte. Deloitte.

Headline OS Bold
Subheadline OS Regular

Headline OS Bold Up to two lines

. Subtitle or date OS Regular
Subheadline OS Regular Uptotwolines
Up to two lines

Subtitle or date OS Regular
Up to two lines

Deloitte.

Restructuring

:.'j._fll T !_'|-
-'Hu'ra'm“-

Restructu

Headline OS Bold
Subheadline OS Light
Light up to two lines of text

Subtitle or date e -
Restructuring @

subtitle, date or author second line




Restructuring Services

Srand on a page

Logo Identifier Strapline Colour palette Primary typeface

Deloitte. Restructuring @ Driving impact in . e . Open Sans Light
defining moments Open Sans Regular
Open Sans Bold

Steering the direction Analytics

Responsiveness & Adaptability

Wi,
\b\:\nh‘l | |‘ | .'I ’r '

A
Al {
\"u'-“l'.
eciily i |." i ":, ;
—— A
= /"'-,..-- : |“ .':‘uf:.\\
’J.-—"I.l..a" “' 1y \ :
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Deloitte Forensic

The Deloitte Forensic territory

The Deloitte Forensic elevator pitch
The Deloitte Forensic visual concept
The Deloitte Forensic visuals

Usage

Brand in use

Brand on a page

56
57
58
59
60
62
66
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Deloitte Forensic

INntroduction

This part of the too
use the master bra
elements to bring t

kit is for Deloitte Forensic. Please
nd as a base, then add the following

ne distinctive Forensic identity to life.

01

02

03

04

05

07/

08
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Deloitte Forensic

ne Deloitte Forensic territory

The territory refers to our ability to help clients be proactive

in resolving disputes and investigations, and help to protect
them against risk in the future.

*"Foresee and Resolve” is an internal theme used for the development of the new brand. The Forensic strapline
remains “Clear and focused attention.”

Additional details specific to the Forensic application can be found on the Forensic Deloitte Resources page.

56


https://financialadvisory.deloitteresources.com/sl/fs/Pages/Marketing-and-Branding.aspx)

Deloitte Forensic

he

Deloitte

-orensic elevator pitch

In the face of increasing regulation and technology-fuellec
corruption, threats to the reputation and value of your
business have never been more widespread.

Deloitte Forensic connects deep technical and industry
insight with cutting-edge analytics and technology

to provide tailored solutions to the most complex
investigations and disputes.

Regardless of location or industry, decades of global
experience allow us to deliver focused resolutions to
issues threatening your business today and help protect
against risk in the future.
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Deloitte Forensic

The Deloitte Forensic visual concept

Foresee and Resolve

Our visual concept stems directly from our
territory and relates to our ability to help
protect clients and help to resolve their
issues through foresight and guidance.
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Deloitte Forensic

Usage

Guidelines on to use the visuals Black / White

Our Forensic visuals are always used on primary Deloitte. The visuals may be used on either black
or white backgrounds.

surfaces. The image should sit in a bold, central

position and no other content should be placed on

or close to the visual to ensure its impact and clarity.
Deloitte. Deloitte

Clear space size and position

A clear space around the image protects its impact.
The size of the clear space is 15% of the circular
image size, as marked by the dotted line.

Headline OS Bold Headline OS Bold
Subheadline OS Light Subheadline OS Light
i o two lines of text Light up to two lines of text

e - : Subtitle or date s
or author second line FOTEMSIC subtitle, date or author second line FOTESIC

Headline OS Bold
Subheadline OS Light
Light up to two lines of text

Subtitle or date .
subtitle, date or author second line |dentifier ‘




Deloitte Forensic

Usage

Visual ‘Don’ts’

Don't place the image off-center Don't put text over a circular image Avoid making the visual too small

Deloitte. Deloitte. Deloitte.

Headline OS Bold Headline OS Bold
Subheadline OS Light Subheadline OS Light Subheadline OS Light
Light up to two lines of text Light up to two lines of text Light up to two lines of text
Subtitle or date Subtitle or date .
Forensic @

Subtitle or date I T
subtitle, date or author second line Forensic . subtitle, date or author second line Forensic . subtitle, date or author second line

Headline OS Bold




Deloitte Forensic

Brand in use

Brochure (Portrait)

Please follow these guidelines when creating
a brochure in portrait format.

Logo sizing Logo position
The logo is sized equal to 1/7th The logo is positioned top left
of the diagonal of the layout. wherever possible, with a margin

measured at 1/30th of the diagonal.

Deloitte Deloitte

Logo
The logo is sized equal to 1/7th
of the diagonal of the layout.

Visual

Visual is centred aligned to page.
The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Headline
Open Sans Bold.
Subheadline eadline OS Bold
Open Sans Light. ubheadline OS Light
Subtitle Light up to two lines of text
Open Sans Light. Subtitle or date
subtitle, date
Identifier

Aligned to bottom and right margins. :
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Deloitte Forensic

Brand in use

Banner (Portrait)

Please follow these guidelines when creating
a banner in portrait format.

Logo sizing Logo position
The logo is sized equal to 1/6th of The logo is positioned top left
the diagonal of the layout. wherever possible, with a margin

measured at 1/30th of the diagonal.

Deloitte Deloitte

5 3
S o
0 0
c S b‘\
S "
S &
N 05
D R\

Logo
The logo is sized equal to 1/6th

of the diagonal of the layout. .
5 4 eadline OS Bold

Headline ubheadline OS Regular
Open Sans Bold. Up to two lines

Subheadline Subtitle or date OS Regular

Open Sans Regular. Up to two lines

Subtitle
Open Sans Regular.

Visual

Centred to layout.
Aligned to left and right margins.

Identifier . Forensic @
Aligned to bottom and right margins.
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Deloitte Forensic

Brand in use

Banner (Landscape)

Please follow these guidelines when creating
a banner in landscape format.

Logo sizing
The logo is sized equal to 1/6th of the
diagonal of the layout.

Deloitte

\
<
§°
'\\@\

Logo position

The logo is positioned top left wherever
possible, with a margin measured at 1/30th
of the diagonal.

Deloitte

AN
o<\?>
5
QQQ

NE

Logo
The logo is sized equal to 1/6th
of the diagonal of the layout.

Headline
Open Sans Bold.

Subheadline
Open Sans Regular.
Subtitle

Open Sans Regular.

Visual

The size of the clear space is 15%
of the circular image size, as
marked by the dotted line.

Identifier
Aligned to bottom and right margins.

eadline OS Bold
Subheadline OS Regular

Up to two lines

1
ubtitle or date OS Regular
Up to two lines
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Deloitte Forensic

Srand in use summary

Deloitte.

Headline OS Bold
Subheadline OS Light
Light up to two lines of text

Subtitle or date
subtitle, date or author second line

Deloitte.

Headline OS Bold
Subheadline OS Regular
Up to two lines

Subtitle or date OS Regular
Up to two lines

Deloitte.

Headline OS Bold
Subheadline OS Regular
Up to two lines

Subtitle or date OS Regular
Up to two lines

Forensic @
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Deloitte Forensic

Srand on a page

Logo Identifier Strapline Colour palette Primary typeface

Deloitte. Forensic @ Clear and focused . . Open Sans Light
attention Open Sans Regular

Open Sans Bold

Visuals
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Mergers and Acquisitions

The Global M&A Services branao :
Please refer to the M&A brand site on Deloitte Resources =
to access the messaging and visual identity for Global 04
M&A Services. -
Link to the M&A Brand Space identity ve

https://global.deloitteresources.com/Services/manda/Pages/brand.aspx

08
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Summary

Srand world summary

Deloitte Financial Advisory
& the service lines

Here you will see how Deloitte Financial
Advisory and its service lines come
together visually and whilst they feel
distinctive and ownable to each, they
offer the brand cohesion and clarity.

Deloitte Financial Advisory

Restructuring Services
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Summary

How you can support the
Deloitte Financial Advisory brand?

Advocate for the new identity in your practice,
start using the messaging imagery consistently,
and encourage your teams to continue to
monitor

The Deloitte Financial Advisory brand team is
eager to hear suggestions from you as to how
neople are using it effectively and of course
Now they can continue to build out the brano
identity as a whole. Thank you in advance

for your support and for amplitying this very
exciting development in our brand'’s evolution.

01

02

03

04

05

06

07/
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https://brandspace.deloitte.com

Summary

Resources and contacts

Andrew Hayman
anayman@deloitte.co.uk
Chief of Staff, Deloitte Financial Advisory

Francesca lacobelli
flacobelli@aeloitte.ca
Communications Lead, Deloitte Financial Advisory

Visit the Financial Advisory brand identity Site on
Deloitte Resources to access all the assets featured
in these guidelines.

f you need help with any of your materials, our
Deloitte India Joint Venture Creative Services team
s fully versed in the Financial Advisory brand
identity and Deloitte brand requirements.

/2


http://https://financialadvisory.deloitteresources.com/Pages/Global-Financial-Advisory-brand-identity.aspx
mailto:indijvcs%40deloitte.com?subject=

Deloitte.

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company
limited by guarantee (“DTTL"), its network of member firms, and their related entities.

DTTL and each of its member firms are legally separate and independent entities.

DTTL (also referred to as “Deloitte Global”) does not provide services to clients. Please see
www.deloitte.com/about for a more detailed description of DTTL and its member firms.

This communication is for internal distribution and use only among personnel of Deloitte
Touche Tohmatsu Limited, its member firms, and their related entities (collectively,

the “Deloitte network”). None of the Deloitte network shall be responsible for any loss
whatsoever sustained by any person who relies on this communication.

© 2018. For information, contact Deloitte Touche Tohmatsu Limited
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