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These guidelines were created to build a consistent
design language for Sony communication. Not all
examples and instances will be represented in this
guide. Please use your best judgement when building
communication pieces. If you have any questions,
contact SEL US Corporate Marketing.
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If it’s not Sony,
It’s not the best.
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smart, but not intellectual. Confident, but not
arrogant. Entertaining, but not shallow. Premium,
but not out of reach. Cool, but not tfrendy. Iconic,
pbut not intimidating. Simple, but not simplistic.
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pbuilding a
foundation

Each company builds its own brand identity because
identities are the basis of how we, as people, relate to
each other. We hang out with the personalities that we
like, that make us laugh, that appeal to us.

The foundation of Sony’s identity begins with the
name, and is built by a foundation of four fixed
elements.

These are: the Sony logo, the open frame, Sony black,
and the tagline.



foundation

1.1
Sony logo

4 )l

A logo is the central visual cue that we all use to
identify a brand. It is the symbol of a company’s
personality. Everywhere the logo shows up, it must
act and behave the same way so consumers
recognize us and can trust that the relationship
they are building is sound and secure.

p.7

The Sony logo is the heart and soul of this company.
Since 1973, it has stood firm because of its timeless-
ness and careful stewardship.

It is our biggest asset and must constantly be given
protection and prominence. All communication must
stress Sony above all else.



foundation
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Sony logo

SONY.
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Sony logo global guidelines

a ‘a’ is greater than, or equal to, ‘h’ e
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Sony logo size and placement in print

2 x h

2 x h
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Sony logo size and placement online

2h

like.no.other




foundation

1.2
open
frame

(> p12

The amazement of the Sony brand will come to life within

the open frame. Most of the communication that comes from
our competition looks and feels the same way because it
uses full-bleed page layouts. The open frame creates an area
set apart from the page where product and message slide
onto the page seamilessly, inspiring people about how Sony’s
ingenuity and creativity can enrich their lives.

Sony VAIO® notebook frames your interface to the world of
information and communication. Sony Cyber-shot® camera
frames the pictures you are making. And Sony BRAVIA™ HDTV is
itself a single black frame, housing a world of visual excitement.

We use the open frame because it gives both prominence
to the Sony logo and captures the moment of discovery
for the viewer.

These guides should be followed where possible, however the
system is flexible and should be matched with best judgement
when creating communication pieces.
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open frame print

I
i 435h
|
I
I

As a starting point we show the 2h
dimensions of the basic elements 235h | = e b C L T -
onallettersize: 8.5”x 11”7 N A N

1.25h

h = height of Sony logo
h = 0.022 x height of format

h =0.24"

height of top bar: 4.35 x 0.24 = 1.04”
width of left bar: 4.35 x 0.24 = 1.04”
height of bottom bar: 5 x 0.24 = 1.2”

60c/50m/20y/ 100k

2 x0.24” = 0.48” from the top and
from the right edge of the paper

size:0.5xh

5xh
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open frame online

thickness of the sides of the frame:
27 pixels

height of the Sony logo: 9 pixels
height of the tagline: 7 pixels

like.no.other” x. like.no.other’
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1.3
Sony black

Black continues to build the unique expression of Sony
as a brand. With this black, we create a cohesive

look for all the faces of Sony. This is the base color for

all manifestations of Sony communications and signails
technological excellence and elegance.

Sony black powerfully frames any image.
It is fimeless, premium, and confident; it draws us into

the rich, engaging Sony world.
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taglines

like.no.other”




In December 1978, Ibuka said to Morita, “Don’t you think a stereo cassette player that you
can listen to while walking around is a good idea?” Two months later, Morita called

a meeting at Sony HQ of young electrical and mechanical design engineers, planners,

and publicity people. He held up a model of the first ever portable music player and said,
“This is the product that will satisfy young people who want to listen to music all day - they'll
take it everywhere with them. If we put a playback-only headphone stereo like this on the

market by June, it will be a hit.” The room fell silent as the reality of such a demand sunk in.
Engineering miracles aside, how would they have the units ready to deliver in four months?
But so they did. The Walkman® was released just before summer vacation of that year.
They had brought their skills together to create a truly unique and innovative Sony product
yet again. It is with this same spirit in mind that we bring the brand building tools together
to produce premium, iconic visual communication.

<> P19

building
fools

Tireless commitment and innovative creativity

enable us to continually lead in the technical industry.
We wish to inject this spirit into the tools we use to
market Sony.

The basic tools are:
typography, color and photography.



building tools
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2 ] ]
- Typography creates a layer of information over
a text, giving it a feeling and purpose beyond the

meaning of the words themselves.
Simple, consistent typography improves the clarity

r h of the message and integrity of the brand, which
in turn builds a better design personaility.




identity typeface

abcdefg
ABCDEFG
12345678

abcdefg
ABCDEFG
12345678

abcdefg
ABCDEFG
12345678

abcdefqg
ABCDEFG
12345678
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headline typesetting

adbcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
17@#$¥£%&*(){}()™O®
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diacritical marks

‘Not optically ‘Optically aligned
aligned with with the letter SXRDTM SXRD™

the letter starting the line
starting the line below it. Sony® Sony®
below it.’

99
(These parentheses sit too low) %5 cyber-shot@sony.com

$599%

$5,999
(These parentheses sit correctly) cyber-shotesony.com
$5,499%




headline treatment
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Always do
what has
never been
done before.
(Ibuka)

Alwaysdo  Always do
what has

neverbeen ~ WhAT has
done before. nNever been

(Ibuka) done before.

(Ibuka)
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ITC Avant Garde
Medium

reverse-safe

ITC Avant Garde
Demi

reverse-safe

type size: 7 pt
leading: 1.3 x 7 = 9.1 pt

In the late '40s, Sony (then called Totsuko) was highly
concerned with careful packaging of its products.
Each of its products was individually packed in shock-
absorbing shavings, and nailed shut in a wooden box.
Totsuko actually conducted a physical shock test by re-
peatedly dropping aloaded package on the factory’s
concrete floor, and photographing the insides to check
how well the product had withstood the shock each
time it was dropped. With this extra attention being paid
to the quality of the packaging, Totsuko’s reputation for
excellence continued to spread.

In the late ’40s, Sony (then called Totsuko) was highly
concerned with careful packaging of its products.

Each of its products was individually packed in shock-
absorbing shavings, and nailed shut in a wooden box.
Totsuko actually conducted a physical shock test by
repeatedly dropping a loaded package on the factory’s
concrete floor, and photographing the insides to check
how well the product had withstood the shock each
time it was dropped. With this extra attention being paid
to the quality of the packaging, Totsuko’s reputation for
excellence continued to spread.

type size: 9 pt
leading: 1.3 x 9 =11.7 pt

In the late "40s, Sony (then called Totsuko)
was highly concerned with careful packag-
ing of its products. Each of its products was
individually packed in shock-absorbing
shavings, and nailed shut in a wooden box.
Totsuko actually conducted a physical
shock test by repeatedly dropping a loaded
package on the factory’s concrete floor,
and photographing the insides to check

In the late '40s, Sony (then called Totsuko)
was highly concerned with careful packag-
ing of its products. Each of its products was
individually packed in shock-absorbing
shavings, and nailed shut in a wooden

box. Totsuko actually conducted a physical
shock test by repeatedly dropping a loaded
package on the factory’s concrete floor, and
photographing the insides to check how well
the product had withstood the shock each

type size: 12 pt
leading: 1.3 x 12 =15.6 pt

In the late '40s, Sony (then called
Totsuko) was highly concerned
with careful packaging of its
products. Each of its products
was individually packed in shock-
absorbing shavings, and nailed
shut in a wooden box. Totsuko
actually conducted a physical

In the late ’40s, Sony (then called
Totsuko) was highly concerned with
careful packaging of its products.
Each of its products was individually
packed in shock-absorbing shav-
ings, and nailed shut in a wooden
box. Totsuko actually conducted

a physical shock test by repeatedly
dropping a loaded package on the
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body copy exceptions

The Sony advertising staff has long been involved in
product planning so that product names, market-

ing slogans, and advertising strategies are created
in tandem with the products themselves. The name

‘Walkman’ forinstance, is a Sony product name that

has become synonymous with personal headphone
stereos. Another example is ‘passport-sized’ which
was used to promote Sony’s 8mm camcorder. This
camera was small enough to fit info a travel bag, and
was marketed for use on holidays.

The Sony advertising staff haslong been
involved in product planning so that product
names, marketing slogans, and advertising
strategies are created in tandem with the
products themselves. The name *Walkman’
forinstance, is a Sony product name that
has become synonymous with personal
headphone stereos. Another example is

‘passport-sized’ which was used to promote

Sony’s 8mm camcorder. This camera was
small enough to fitinto a travel bag, and was
marketed for use on holidays.

The Sony advertising staff has long
been involved in product planning so
that product names, marketing slo-
gans, and advertising strategies are
created in tandem with the products
themselves. The name "Walkman’
forinstance, is a Sony product name
that has become synonymous with
personal headphone stereos. Anoth-
erexample is ‘passport-sized” which
was used to promote Sony’s 8mm
camcorder. This camera was small
enough to fit intfo a travel bag, and
was marketed for use on holidays.
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body copy exceptions

web use
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The Sony advertising staff has long been involved in product plan-
ning so that product names, marketing slogans, and advertising
strategies are created in tandem with the products themselves.

The name ‘Walkman’ for instance, is a Sony product name that has
become synonymous with personal headphone stereos. Another
example is ‘passport-sized” which was used to promote Sony’s 8mm
camcorder. This camera was small enough to fit into a travel bag, and
was marketed for use on holidays.

The Sony advertising staff has long been involved in prod-

uct planning so that product names, marketing slogans,
and advertising strategies are created in tandem with the
products themselves. The name "Walkman’ for instance,
is a Sony product name that has become synonymous
with personal headphone stereos. Another example is
‘passport-sized” which was used fo promote Sony’s 8mm
camcorder. This camera was small enough to fitinto a
travel bag, and was marketed for use on holidays.

The Sony advertising staff has long been
involved in product planning so that product
names, marketing slogans, and advertising
strategies are created in tandem with the
products themselves. The name "Walkman’

for instance, is a Sony product name that has
become synonymous with personal headphone
stereos. Another example is ‘passport-sized
which was used fo promote Sony’s 8mm
camcorder. This camera was small enough to fit
info a travel bag, and was marketed for use on
holidays.
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call to action

& click: sony.com/cyber-shot & click: sony.com/cyber-shot P call: (866) 290-SONY (7669) PPl visit: Sony Style
) call: (866)290-SONY (7669)
Pp| visit:  your local Sony retailer

(D) click: sony.com/cyber-shot ) call: (866) 290-SONY (7669) PP visit: Sony Style
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copyright information print

like.no.other”

© 2007 Sony Electronics inc. All rights reserved. Reproduction in part or whole is prohibited without prior written consent by Sony. Sony, Cyber-shot and like.no.other are trademarks of Sony.

© 2007 Sony Electronics Inc. Reproduction in part or whole is prohibited without prior written consent by Sony. All rights reserved. Sony, SXRD, and Handycam are trademarks of Sony. Blu-ray Disc is a trademark. Offer valid on qualifying Sony product purchases over $399. Same as Cash offer
on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or Account kept current, Finance Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate
21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules apply to the allocation of payments and Finance Charges on your promotional purchase if you make more than one purchase on your Sony Financial Services credit card. Call 1-888-367-4310 or review your
cardholder agreement for information. Offer valid on qualifying Sony product purchases over $399. Same as Cash offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or account kept
current, Finance Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules apply to the allocation of payments and Finance Charges on your promotional purchase if you
make more than one purchase on your Sony Financial Services credit card, Call 1-888-367-4310 or review your cardholder agreement for information. Screen image simulated. Retailers set their own prices.

like.no.other"

2 x h
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copyright information
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p. 30

007 Sony Electronics Inc. Reproduction in part or whole is prohibited without prior written consent by Sony. All rights reserved. Sony, SXRD, and Handycam
are trademarks of Sony. Blu-ray Disc is a trademark. Offer valid on qualifying Sony product purchases over $399. Same as Cash offer on approved Sony Financial
Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or Account kept current, Finance
Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge
$2. Certain rules apply to the allocation of payments and Finance Charges on your promotional purchase if you make more than one purchase on your Sony
Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement for information. Offer valid on qualifying Sony product purchases over
$399. Same as Cash offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If
purchase is not paid in full or Account kept current, Finance Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate
21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules apply to the allocation of payments and Finance Charges on your promotional
purchase if you make more than one purchase on your Sony Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement for informa-
tion. Screen image simulated. Retailers set their own prices.

© 2007 Sony Electronics Inc. Reproduction in part or whole is prohibited without prior written consent by Sony. All rights reserved.
Sony, SXRD, and Handycam are trademarks of Sony. Blu-ray Disc is a frademark. Offer valid on qualifying Sony product purchases
over $399. Same as Cash offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in

full before January 12009. If purchase is not paid in full or Account kept current, Finance Charges assessed from purchase date and
Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules
apply to the allocation of payments and Finance Charges on your promotional purchase if you make more than one purchase on
your Sony Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement for information. Offer valid on quali-

fying Sony product purchases over $399. Same as Cash offer on approved Sony Financial Services credit card purchases. No Finance
Charges if purchase paid in full before January 12009. If purchase is not paid in full or Account kept current, Finance Charges as-
sessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum
Finance Charge $2. Certain rules apply to the allocation of payments and Finance Charges on your promotional purchase if you
make more than one purchase on your Sony Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement
forinformation. Screen image simulated. Retailers set their own prices.

©2007 Sony Electronics Inc. Reproduction in part or whole is prohibited without prior writfen consent by Sony. All rights reserved. Sony, SXRD, and Handycam are
trademarks of Sony. Blu-ray Disc is a trademark. Offer valid on qualifying Sony product purchases over $399. Same as Cash offer on approved Sony Financial Services
credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or Account kept current, Finance Charges
assessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Cerfain
rules apply to the allocation of payments and Finance Charges on your promotional purchase if you make more than one purchase on your Sony Financial Services
credit card. Calll 1-888-367-4310 or review your cardholder agreement for information. Offer valid on qualifying Sony product purchases over $399. Same as Cash
offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or
Account kept current, Finance Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99%
APR. Minimum Finance Charge $2. Certain rules apply to the allocation of payments and Finance Charges on your promotional purchase if you make more than one
purchase on your Sony Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement for information. Screen image simulated. Retailers
set their own prices
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p. 31

The most important thing to remember when
writing about products is that they should become

personal.

This means that we shouldn’t overuse
model numbers or technical language
when describing the product.

Ensure to always use the correct and
fullname the first time the product is men-
tioned, for example: BRAVIA™ HDTV, or Sony
Vaio® notebook and then afterwards only
the first name, BRAVIA™. Limiting the scien-
tific language releases products from the
realm of technology into the emotional
side of our lives.

The best product copy is not flowery,
ortrying too hard to sell. It’s more like
an email to your friend - short, to the
point, and interesting. Your friend has
areasonable understanding of tech-
nology already - Sony never talks down
to the consumer.

When the language does have to in-
clude technical details, they should be
broken down into sensible parts, and not
too cryptic. Bring the reader in on the
logic of how the products work (and how
they relate to each other).

The consumer will totally understand our
communication, once they buy the product.
They will start to sell the product to their friends.
And then they’re Sony for life.
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editorial treatment

The layout of newsletters and other
materials that have extensive Sony copy
will require thoughtful creativity. There
are headlines, subheads, pull-quotes
and many other details to setting copy
on a page which need to be considered.
Our hope is that, with a thorough working
knowledge of the guidelines in this book,
the strategy and vision of Sony will come
through your editorial treatment.

Consider that Sony’s philosophy of simp-
licity and our choice of typeface are built
to provide a smooth and straightforward
reading experience. With this in mind,
some guidelines for general editorial
tfreatments follow:

Take care of clear typographic hierarchy.
General rule:

headline
subhead
pull-quote
body
notes
legal

Never use more than one method of
denoting hierarchy. A headline should
either be bolder or larger in type size than
asubhead, not both. One signal will do.

Make deliberate decisions with punctua-
tfion and diacritical marks. Forinstance,
bullet points should be black round points,
not stars or crosses, efc.

Always leave space around images.
Text and image should never meetin
layouts of this kind.

Reversed-out text should use ITC Avant
Garde Medium as a rule. If it is not reversed
out, ITC Avant Garde Book may be appropri-
ate. Leave ample space in the document
around blocks of text. Better to add more
pages or edit the text down, than to cram
itin the available space.

We have confidence that Sony’s brand stewards
(all of us) carry a good understanding of the

Sony vision and philosophy. The editorial freatment
of text-filled pages should simply reflect that
discernment and awareness.
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When we use color, we aim for maximum emotional
impact. The Sony color palette has been carefully

crafted to carry this emotional robustness into
functionally appealing design. Bringing color into

the world and enriching our emotional lives has long
been at the core of Sony.
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color palette
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r 221 c 012 pms
g 222 m 000 7492C
b 148 y 050

k 007

green tea

hex DBE3B6

r 000 ¢ 060
g 000 ™M 050
y 020
k 100

Sony black

b 000

hex 000000

c 100
m 000
y 027
k 068

hex 165B65

robin’s egg

tweety

182
217
220

238
193
000

c 100
m 000

c 000
m 055

sangria

y 000 y 060

k 000 k 027

hex 00A4E8 hex B24F3F

c 038 pms c 000

m 000 318C crimson m 100
y 015 y 065
k 000 k 028

hex A4ADBDB hex B51F29

c 000 pms
m 025 123C
y 100

k 000

hex FDD666

c 000
m 100
y 080
k 000

hex E31A22
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color glow

-L F
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color glow

robin’s egg sangria

stainless .
crimson

-

guacamole midnight
cheeto

bluebell bubblegum

pumpkin

green tea




building tools

4> DM P37

color gradient
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color bar optional way to incorporate color

sony.com/walkman

like.no.other’
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color palette

If a color baris used, the color of the
type inside it must always be black or Py .
white, and should be chosen according green tea robin’s egg crimson
to the examples shown here.
Sony black Moss tweety
slate

cheeto bubble gum

fomato

stainless midnight
guacamole bluebell

pumpkin

sangria

ocedn
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Sony photography is iconic and offers an
unexpected perspective through unique content,
lighting, focus, cropping, or composition.

p. 40

Photography is crucial to the way we communicate.

Through a richness of color and emotion, it can truly
bring the amazement of Sony to life.
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photography
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p. 41

Sony lifestyle photography shows the
world we recognize, but in a unique way.
This perspective can derive from

a shiftin the scale or composition; or
perhaps the camera uses an unexpected
and distinctive vantage point.

Coloris a fundamental feature of many
Sony products and the rich experiences
they offer us. In all Sony photography
color should be vivid, sharp, focused

and set a specific mood. If the images are
black and white or desaturated, other
colorsin the layout should be avoided.
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photography

everyday
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p. 42

These are the images that we take at any
moment. They should be bright and full

of vibrant life - they capture the full nuance
of even the subtlest emotion.
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photography world
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photography urban/fashion

Urban and fashion images should have
good composition and color. They are
dramatic and should focus the viewer on
the precision and quality of details.
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photography interior
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p. 45

Interior shots are used specifically
to show the Sony product in the
environment in which they are used.
This photography should make the
products feel like part of the home
and our lives.
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photography screenfill
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photography product




The C-37A microphone made Sony a benchmark brand in audio recording. Perhaps the clincher was Frank Sinatra himself. Legend has it that when Sinatra did
not like what he heard played back after a recording session, he would walk out of

William Robinson, the chief recording engineer for Capitol Records and a manrecog-  the studio, leaving the record company to foot the bill for the day. This tended to
nized as one of the world’s foremost experts on recording technology described happen two or three times before he was satisfied, and re-recording was expensive.
Sony’s new microphone: “Never before have | seen such a wide frequency band, When studios intfroduced the C-37A, they would ‘get it in one take’, and Sinatra went
or such a smooth response in the upper range.” home happy every time.

4 €> ) P48

B |
These guidelines have been provided as a visual and
technical reference for the process of putting together
visual communication for Sony.

|
They have been carefully crafted to make sure
e I I I e S that when you’re building the pieces of the Sony brand,
you get it in one take.
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single-page advertisements

Your New Year’s resolution:
more resolution.

New Year's only happens once a year. An offer like this, even less. Now get an additional $100 to
$300 off the advertised price of select Sony® Full HD 1080p and 720p HDTVs at participating refailers
through December 31, 2006. Don't let the holidays go by in standard definition. sony.com/bravia

Headline could be placed here.

New Year's only happens once a year. An offer like this, even less. Now get an
addifional $100 fo $300 off the advertised price of select Sony® Full HD 1080p and
720p HDTVs at participating refailers through December 31,2006. Don't let the
holidays go by in standard definition. sony.com/bravia

like.no.other B RAVIA

like.no.other B RAV IA




building guidelines

€ <> M r30

double-page advertisements

! Hu%m |

| ,J:UJ J|

Headline could be placed here. o Your passport to efficiency.
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execution open frame

435h

As a starting point we show the 2h
dimensions of the basic elements 4351 | SRR S,
on a letter size: 8.5”x 11” S 1

1.25h

h = height of Sony logo
h = 0.022 x height of format

h =0.24"

height of top bar: 4.35 x 0.24 = 1.04”
width of left bar: 4.35 x 0.24 = 1.04”
height of bottom bar: 5x 0.2 = 1.2”

60c/50m/20y/100k

2 x0.2” = 0.48” from the top and
from the right edge of the paper

size:0.5xh

like-no.other 5xh
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execution resizing open frame
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execution resizing open frame
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execution

product treatment step 1: grid
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p. 54

Open the supplied standard grid in
Photoshop which is 7x7 inches, divided
into half-inch segments. This gives you

a 14x14 square grid in the center of which
the product should be placed. See the
diagram for exact positioning guidelines.

product glow parameter

A

maximum product width

horizon line, color glow sits here

product sits here

product reflection gradient

product reflection gradient stops here

when building in Photoshop for web use:
gradient for background color starts here

\
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execution product treatment step 2: reflection
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execution

product treatment step 2: reflection
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p. 56

SnapLab™ Express yourself
anywhere, anytime.

Create photo-quality prints, greeting cards, announcements and more at your own convenience.
With high-speed dye sublimation processing, easy-to-use editing tools, and a compact body, you can
print high-quality digital images whenever and wherever you need them. Designed for your unique
digital image processing needs, Sony’s SnapLab Digital Photo-finishing system is like having a personal
photo-lab in the comfort of your own home or business. sony.com/snaplab
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execution product tfreatment step 3: glow

Create a solid color adjustment layer with one color from
the Sony palette.

Use the radial gradient tool (black > transparent),

so that the gradient or ‘glow’ fills the parameter indicated

on the grid in the diagram.

Invert the radial gradient on the adjustment layer. The outer
edge of the glow should be contained by the grid.

Mask out the glow below the horizon line in the adjustment layer.

Note:

the product glow may be reduced to accomodate
a shorter object such as the Blu-ray player as shown.
The glow may not be raised.

g Bl Omere |
erer——

Lok (1|

- | i bk ey il
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execution product treatment step 4: create gradient, place product

|= Gradient ™,

. r'l-'Fif LiFfear : ]
Locatlon: 13 % Angle a]

Ll %
g = |

H

Reverds
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execution single-page lifestyle advertisement

1.3 x headline point size
1 x headline point size
77777777777777 poinisze 26.25h
}I' automatically senses up to eight faces in your photo, then
joptimizes the focus, lighting, and color in each one.
IBecause the face makes the picture. sony.com/cybershot
1
e USRI RPN R _ _ _ _ _ _ _ _ _ _ _ _ _ _ — 1

like.no.other 5h
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execution single-page lifestyle advertisement with multiple lines of copyright information

7777777777777 h
,,,,,,,,,,,,,,,,,,,,,,,,, e ______ SN i __ o ST 0000
1.3 x headline point size
1 x headline point size = A
,,,,,,,,,,,,P ,,,,,,,,,,,, fne‘sonuCy_ber-shQ s 26.25h
it autol ses up to ei
i focus,
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execution single-page product advertisement

Headline would be placed here.

LN A A A Y A A A A I LA A A A L I A
: 0.8 x headline point size
Eeatwring Super SteadyShot® Optical Image Stahilization.and high ISQ sensifivity.. — — — — — — — — — — - o
ihe DSC-T50 captures beautiful shots without a flash where a flash is not permitted

pr might disrupt the mood. The DSC-T50 also comes equipped with a precision

1
!ike.no.oTher 5h
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execution

single-page product advertisement with a multiple headline

€ <> )

p. 62

Blu-ray Disc Player
on the market.
It's the first Sony.

{Isn't that the same thing?)

E

Headline could be placed here,
and continued as needed.
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single-page advertisements
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p. 63

Headline could be placed here.

Arrive
Fashionably
Light.

=

Headline could be placed here.

Hollywood-style
projection. On an
independent film
budget.

Your
daughter

is not a
brick house.

E
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reference single-page business-to-business advertisements

Hit Eight by Tens in
48 seconds. Flat.

o
SnapLab™ Express yourself I

anywhere, anytime. anywhere, anytime. Hit Eight by Tens in 48 seconds. Flat. =

Your passport fo efficien Leave nothing. Bring if all home. The New way of High Definition.
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reference double-page advertisements

Thanks for helping
make Sony TVs
look even better.

Headiine could be placed here. o o pi o o Headline could be placed here.

Headiine could be placed hee.

Headiine could be placed here. = ac n Headline could be piaced here.

rojection.
jent film budget.

Arrive fashionably light. = Cancel the noise.
= Hear everything.
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reference double-page business-to-business advertisements

Hit Eight by Tens in 48 seconds. Flat.

Leave nothing. Brlng it all home.

AY OF BUSINESS

SnapLab™ Express yourself i
anywhere, anytime. ‘i’w ‘

SnapLab™ Express yourself
anywhere, anytime. Your pcsspon to emC‘ency

Your passport to efficiency.
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newspapers

© 2007 Sony Electronics Inc. Reproduction in part or whole is prohibited without prior written consent by Sony. All rights reserved. Sony, SXRD, and Handycam are trademarks of Sony. Blu-ray Disc is a trademark. Offer valid on qualifying Sony product purchases over $399. Same as
Cash offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase is not paid in full or Account kept current, Finance Charges assessed from purchase date and Minimum Monthly Payments required.
Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules apply fo the allocation of payments and Finance Charges on your promotional purchase if you make more than one purchase on your Sony Financial Services credit card. Call 1-888-367-
4310 or review your cardholder agreement for information. Offer valid on qualifying Sony product purchases over $399. Same as Cash offer on approved Sony Financial Services credit card purchases. No Finance Charges if purchase paid in full before January 12009. If purchase

is not paid in full or account kept current, Finance Charges assessed from purchase date and Minimum Monthly Payments required. Standard Rate 21.99% APR. Default Rate 24.99% APR. Minimum Finance Charge $2. Certain rules apply to the allocation of payments and Finance
Charges on your promotional purchase if you make more than one purchase on your Sony Financial Services credit card. Call 1-888-367-4310 or review your cardholder agreement forinformation. Screen image simulated. Retailers set their own prices.
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newspapers

Hollywood-style projection. 7 v Fltso b°9ks In your carry-on.
Onan independenf film bUdgef £ . - The nine-ounce Sony® Reader holds about 80 books, or hundreds

more with a removable memory card* So now, you can travel with
your favorite books without having to check them at the gate.

Introducing the Sony VW-50 SXRD High Definition Home Theater Video Projector.

Brings the silver screen of Hollywood into you living room. sony.com/sxrd Get $50 worth of many fop best-sellers, classics and more!
With purchase and registration by 4/30/07**
sony.com/reader
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special formats

‘TODAY IN SPORT

nostrud tionse dit cilis dit, quam quis,

Lendrem duis ut vulput nim quip ol utem

s 4 sequiss, i 4
aulputem ver iure di, quisi tate minim
tie mlo it atue are focil wpat vullam  volor acinim pi, sed eugue vent lamet " ¥
do odol

uis it ali it Tut am nos nos dionse

cet, se modolobor sit lputpat iure jore feu e
feum zzriure rostrud dolenis e nat pracec
Magais nim el ullan henibh € feum
Acilis adionsed tatue enim iurem dio e (T el ullan benith . feur

feu feu focidunt non wipat. An veliqui

n il dolobor cetuercip
piuseip exeril dolorem numsandio cons ;

duntummod

i vel iit wis nisim zzrit nulltpatu "
lestn ut dolobor

i x ex excrrem vullaore modolor i, laorem i quatse onscd
., v 2 S corsi fs augiam cril, s, DU 0T X it icidunt andipis nosto dolore
Only one camera knows Untlam, cosedc
aface from afacade. os nismodo lori feu feumsa

@ umsan velesecte
P — " init lor acilisit, quat ad mod diam iure

Onse commolent nosto odipsus ciduis

am, quamcon eu fcil in vullor i
minish ut ulputpat. Uta cu fic

BORY sisitprt nonsectem

facipis cidunt wismodio od

gnim nos dion endiamet lor

d modio dolutpaturo dunt inibh cu feu feugiat ionscet
' ipsum fliguam il

- blaaute,vel reetcrostad e cssent ut
. s nulputet num euis- oy

venibh et, sustrud el ius

win st “Unt lam, consed te del estrud foun el cosait
cum dpson - ming eugait eros nismodo  *,"
fiwto dit loen - jortie feu feumsan et erilit eu

dolobor

al cip

“Unt lam, consed te del estrud o <!
ming eugait eros nismodo ./

lortie feu feumsan et erilit eu o

1 ing cum il
faci etum amconulla” Tdunt wisim o dulpis al ls dolo secem dles e vullupit, faci etum amconulla” dunt wisim nul
e con utloborem vl dipit . Facillan- _ adiam ipssequam nul corseis dlor

e g RSl sony Cyber:shot® it

nonsenim doles

te conum dolorinci

dio commodignibh ero delesequisi blam, o

Headline could be placed here.

inils dliquat. Ut inim quato

Reet ali, sequi bla feugat dolorte ert
ip ea con pat ut la

Vel ulputp
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special formats brochures

When it comes to high-definition TV the pinnacle
of performance is achieved by using 1920 x 1080
display panels.

Koy Foatures

s o e e P
e coun Jrrsecliy -
ey L oon

Bravia™ LCD Color Television Guide

It's time to truly experience high definition.
It's time to finally understand what 1080p
really means. The Blu-ray way.The Sony way.

LIVE COLOR

CREATION

Theatro Syng

Homi

DO0/otey]

SraiTAL

ine a: sony.com/bravia
ailer:
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special formats

free-standing

insert
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Because the face
makes the photo.

Focuses on faces:
Faces aro o mpertant part ofmost pofos.

e defection automatically finds and focuses on up fo
ewum faces so features are recognizable.

Lights up features:

No more faces lostIn shadow. Face defecfion

automaticall controls fhe exposure so you can soe.

faces more clearl.

Naturalizes skin fon

Cybershot cameras with face defection automatically
rect whife balance for natural skin fones that make

faces look thelr best.

Controls flash:

Face defection automatically confrols flash 5o fedtures

are less liely fo be washed out n harsh e,

Give Mom a
Sony Handycam®
camcorder.

professional qualfy n
Honx camcorders provide e wolkfs

innovative camcorder experienc

OVD Hondyoam camoond

DCROVDS0S

$799

DCROVDAOS

click ¢ sony.com/mom

Producis available
decisoes " sonystyte @EF 43 Sears Had ==

Hard Disk Handycam camcorders

DCRSR300 35" Wi .

$899

SONY.

Now Mom can share
her photos in
High Definition.

Enjoy your photos I Full 1080 HD when you connect
‘Cybershor"T seres and select W series cameras fo
‘a compatile high-defnfion felevision using an HD.
‘component cable or cradie’.

BRAVIA® XBR" Series LCD HDTV.

As e floaling-glass design.

(1920x1080) resolution, 3 HDMI” 1080p video Inputs and
178-degroee viewing angle weren't enough.

Now you can fame your BRAVIA DTV wih a designer
bezel hat's s stunning as the crystak clear picture.

40" — KDL-40XBR2 $2999" Nl
46" — KDL46XBR2 $3599" [l Choice

oL aoER2 52" — KDL52XBR2 $4999 == mupi 2008
shown win standara sz ciogenaiy

Hamium ool bore!

Pok o mayvn S mogos s
Viewable area measured diagonally.'HD Oulpu requires an opfional Sony HD connector cable or ciadle. Connector cable, connector cradie and
iy o 3 capos o When BAnG Tom e ey Card or .. 5asoaon n vorage un usciod ookl
80 oo chcl e oeVor by lciinl bk e Aokl soroge o oty Ty vary and.a porion mory s used fordafa
unciions. At parlicipating retalles. Ofer valld May 6-1

o Cortaondon Crose ek A crcnitoco mmmppma Gord cradt vl oo appllet o your Son Card accouni 12 weeks aferyour
sl pUrchase (-Fint Prchase* coes nofInciude bolance ansle of baiance ransfer 6 open ancinolndetatai g imo o
Al o eps Aok 5 255, iy ol cosinc Wi oy oariory o Cort e, s purchcss mus ba made by November 0, 207

el o cuctgng ony precket puchatesover $97 S oo o Sony Financial Services credi card purchases. No Finance

applyfofhe. ymanis cn Hnance Chaioss o yo Promoonal LIShase fyou ks more i one tonase o ot Somy A
oo ot cr. Pl 48 56490 r o Yt cachliercgrsemant s omalon
oo LCD s Cleanid, oyborshl Handycorm Handycom
malic walghs anmecsLrements oo CpPYGHT
ey ey S eSO o PYHOGRI o WSOGASPG o, e s vt Concmon Y 7.
Ny

call p (866)374-SONY(7669) visit pp| your local Sony retailer

EEE] amazoncom sy

Romemberthe VD
DRSSO (hem

HORUX7 HDRUXS

$899

DCRSR200

$749

ooRsrez

$649

DCRsRE2

DCRsRaz
D

$549

High-Definition Handycam camcorders
Crioose between hgn deiven and sondard.dofrtion
recording formas. Looded wih features i Super StoadyShof:
passaithcliei

i

click ¢) sony.com/mom

call b (866)374-SONY(7669)

Special moments
only happen once.

Capture this Mother’s Day with
a Sony®* Handycam® Camcorder.

Look inside for limitec-time savings on the world's mest innovative technology.

like.no.othe

Pick her favorite camera.
And her favorite color.

- . 3
$249 s34
@
- K= Give Mom a way to share
' i her photos with everyone.
u
oscwso
$229

Digital Photo Printer — DPP-FP90

$149

oPp-FP70

Cybershot Rechargeable

>

Relive memories like
never before in HD.

Select Sony* Handycam® camcorders now
in HD. For reliving your favorite moments in
ivid high definition.

Trecl yoursell this Mother’s Day.
ny Car and

genx $100 Cara & e
‘your first purchase,
infroductory APR, no Annua\ Fee, Wit —
the Sony Card, you eam points toward amazing
Eeiaa e secicapatey

— but that's only the beginning. Think

SONY.

Make her day picture perfect.

e
2006 CAMERA
OFTHEVERR

Sony a(alpha) DSLR-A100K Camera
+78300mm Telephoto Zoom Lens Combination

$799
Sony o DSLR-ATOOK

$699

s Sony o Flash — HVLF36AM

. i

Give her 80 books' in one.

i)

= |

Porfable Reader — PRS.500

£an

By ot — NPSGT
$49”

visit pp] your local Sony refaller

$3497
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product logos

Headline could be placed here.

Headline could be placed here.

BRAVIA

like.no.other
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like.no.other”

It’s not the first Blu-ray Disc Player on the market.
It's the first Sony. (Isn’t that the same thing?)

h = height of Sony logo

=

B/u-ragﬂiét

width may not exceed
width of Sony logo

FullHD

Resolution (1920 x 1080)

1080p

>

FulHD [JOS0P|
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retail & partner logos

Your New Year’s resolution:
more resolution.

o =
——

Headline could be placed here. Pick a nice spot for your library.

sony style @ @ sony style @ &y sony style @ &y

. Arrive fashionably light.
like.no.other

Hollywood-style projection.
On an independant film budget.

son(y'st,y'le -g‘usv'!' &y

sony style @ &y sony style @ &
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Sony recommends Windows Vista™ Business.

Sony® VAIO® TX. High style now coexists with cutting-edge technology powered by an Intel® Core™ Duo processor.
Atafeathery 2.8 Ibs1, the TX was bon o fravel. s wireless WAN technology lefs you connect virtually anywhere

Sprint's broadband network is available Thanks o a long battery life* and razorhin design, if's a powerful business
100l in the paim of your hands. The VAIO TX. Think of it as a well-deserved executive perk. sony.com/vaio-tx

Centrino @
Duo &

re2 Duo
inside”

Sony recommends Windows Vista™ Business.

Arrive fashionably light.

Sony® VAIO® TX. High style now coexists with cutting-edge technology powered by an Intel” Core™ Duo proc

Atafeather s1.the TX was bon o fravel. s wireless WAN fechnology lets you connect virtually anyw
Sprint's broadband network is available Thanks o a long battery life* and r in design, it's a powerful business
toolinthe palm of your hands. The VAIO TX. Think of it as @ well-deserved executive perk. sony.com/vaio-tx

like.no.other

Centrino @
Duo &

Core’2 Duo
inside™
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environ-

ments

In all environments, the Sony personality should
shine. We must ensure that we stand out from
the rest. Sony should stop people in their tracks.
Sony deals in awe.

p. 76
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u
Sony must build a cohesive visual language
I at retail. As noise levels increase, less is more.

The way into the consumer’s mind is through
clarity, focus, and simplicity.
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in-store

Special moments only
happen once.

Befter get them right the first time
with Sony HD Handycam® camcorders.

Standard Definition High Definition*

“When viewed in HD, with HOMI connector and HD dispiay. © 2007 Sony Electronics Inc. All ighis reserved. Allimages are simulated. Reproduction in whole of in part without writien permission s prohibited. Sony, Handycam, like.no.ofher and fhelr respective logos are frademarks of Sony. All ofher frademarks are tho proper

like.no.other
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in-store

€ <> )

p. 79

Get Sony
Face Detection
Technology.

Because the face makes the photo.

I’F

s T

Without Face Detection With Face Detection

Sony, Cyber-shot, like.no.other qn their respective |gos are trademarks of Sony. All other frademarks are the properties of their respective owners.CA6353W

like.no.other

Special
moments
only happen
once.

Better get them right the first time with
Sony HD Handycam® camcorders.

The World’s Most Innovative
Video Camera Experience:

* Multiple High-Definition Formats
* Superior x.v. Color

* ClearVid™ CMOS Sensor

Sony.com/handycam

like.no.other

Standard Definition
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Get Sony
Face Detection
Technology.

Because the face makes the photo.

like.no.other

Cyber-shot® DSC-W90

* 8.1 Megapixel Resolution for incredible detail

* Top-quality Carl Zeiss 3X Optical Zoom Lens

* Large 2.5" LCD for a bigger, brighter view Retailer Nome

00 Retailer Street Address
$000 . Anytown, USA

© 2007 Sony Electronics Inc. All rights reserved. Reproduction in whole or in part without
written permission is prohibited. Sony, Cybershot, like.no.other and their respective logos are
trademarks of Sony. All other frademarks are the properties of their respective owners.

Special
moments
only happen
once.

Better get them right the first fime with
Sony HD Handycam® camcorders.

like.no.other

High-Definition HDR-UX7
* 3 Megapixel ClearVid™ CMOS Sensor
* 6.1 Megapixel Still Image Capture

* Super SteadyShot® - Optical for image stabilization Retailer name
Retailer Street Address
$000.% Anytown, USA

© 2007 Sony Electronics Inc. All rights reserved. Reproduction in whole or in part without written permission
is prohibited. Sony, Handycam, like.no.other and their respective logos are trademarks of Sony. All other
trademarks are the properties of their respective owners. Allimages are simulated.

Get Sony
Face Detection
Technology.

Because the face
makes the photo.

like.no.other

Cyber-shot® DSC-W90

« 8.1 Megapixel Resolution for incredible detail

* Top-quality Carl Zeiss 3X Optical Zoom Lens

* Large 2.5" LCD for a bigger, brighter view

$ OO 0 00 Retailer Name

. Retailer Street Address

Anytown, USA

© 2007 Sony Electronics Inc. Al rights reserved. Reproduction in whole or in part without

written permission is prohibited. Sony, Cyber-shot, like.no.other and their respective logos
are trademarks of Sony. All other trademarks are the properties of their respective owners.
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Sony Style
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The Sony Style store is the one
place where we can truly expect
a unique, fully immersive Sony
experience for the consumer.
The richness of such a learning
experience should be fully
captured by the visual display
set up in these stores.

The maijor difference for this Sony
communication is that, in each
instance, the Sony logo should be
replaced with the Sony Style logo.

Relative scale dimensions are
shown here from various settings
in our flagship stores.

36" x 36"

interior graphic
poster: valance

40" x 60"

40.75" x 60.75”

interior graphic
poster: wall column

interior graphic
poster: event island

11" x 147

point of purchase
promotional

and informational
poster

112" x 113"

window display poster

214" x 99~

atrium window display

24" x 90”

48" x 90”

‘what’s hot’ area banners

feature banner
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Sony Style

like.no.other
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Sony Style

sony style sony style

Headline could be placed here. Headline could be placed ere.

like.no.other like.no.other
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Sony Style

sony style

sony style

sony style
e

o g S

Headline could be placed here.

& i P J';-_ L

Headline could be placed here

like.no.other
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Sony Style

sony style

sony style sony style

Headline could be placed here
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Sony Style

-

like.no.other
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Sony Style

sony style sony style

Headline could be placed here. Headline could be placed here.

like.no.other
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packaging

aepeay

Portable Reader Portable Reader
System PRS-500 System PRS-500

elZ3ieREa 00G-S3d olOUS-19GAD

Cyber-shot®
Digital Camera
DSC-W55/B

e s

Cyber-shot® Digital Camera — DSC-W55/B

Cyber-shot® PRS-500 2giisiceree
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packaging

0avaind NOD 3raNvi
NIOS 93AV ZIININVI
HVO HLIM TTONVI

BRAVIA BRAVIA

BRAVIA BRAVIA

.

32 LCD Digital Color TV 32 LCD Digital Color TV
ve -— Téléviseur couleur numérique & cristaux liquides ve -— Téléviseur couleur numérique & cristaux liquides
Lol Televisor digital a color con pantalla de cristal liquido - = o] Televisor digital a color con pantalla de cristal liquido

2-319-958-M.C
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online
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Online is where Sony can establish a unique dialogue

with consumers. They are coming to Sony’s home on the
web armed with questions and interest, ready to explore

the world of Sony. This is an opportunity to build a long-term
relationship by answering those questions in the best possi-
ble way and intriguing them through the richness and many
opportunities Sony’s extensive product range presents.

Inspire them to discover and learn so that they will come
back, again and again.
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execution open frame

Animated copy runs here. Uptat exer sed mod min ulluptatem. Luptatue ) Learn more.
ea feugue molore dolor odolobor.

www.sony.com/cybershot

like.no.other
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execution

thickness of the sides of the frame: 27 pixels
height of the Sony logo: 9 pixels
height of the tagline: 7 pixels

Animated copy could run
here. Lore venis et iuscilisis.

like.no.other
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execution advertising online

Animated copy could run here.
Volobortie faccum nulla feuis dolor inim.

like.no.other ; like.no.other

Animated copy could run here.

Animated copy could run here.
Re dolortin utat.

Quam zzrilit de iqui smodips us. Uptat exer sed
mod min ulluptatem. Luptatue ea feugue mo-

. K lore dolor iriusto odolobor adiat iure dignim eu
Animated copy could run here. Re dolortin utat faccum volore dolum do odolut velis nullam

wisciliscil ute elis aliquam zzrilit deliqui smodi us. dipismod modiat pratie volor ip er sismodolore
tio odo do od tis dionsequisl do od eros eumsan

Animated copy could run here.

like.no.other like.no.other like.no.other
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Animated copy could run
here. Re dolortin utat wiscili
cil ute elis. Ortin utat yes.

Quam zzrilit de iqui smodips us. Uptat exer sed
mod min ulluptatem. Luptatue ea feugue molore
dolor iriusto odolobor adiat iure dignim eu faccum
volore dolum do odolut velis nullam dipismod mo-
diat pratie volor ip er sismodolore tio odo do od tis
dionsequisl do od eros eumsan vel eliquat luptatie
feugiam doluptatie venim do odoloreet venis nisi.
Exeros am digna feugait ut augait, commy num.

like.no.other

Animated copy
could run here.
Re dolortin utat
wiscili cil ute elis
aliquam zzrilit de
iqui smodips us.
Uptat exer sed
mod min ullupt.

Re dolortin utat wiscili cil
ute elis aliquam zzrilit de
iqui smodips us. Uptat
exer Nostrud modo-
lorem in veros etueriliqui
tat. Ut alissi.Magna feum
zzril utat volorem ilit,

con hent ute tie con ea
coreet nulla.

sony.com/handycam

like.no.other

Animated copy
could run here.
Re dolortin utat
wiscili cil ute elis
aliguam zzrilit
de iqui smodips
us mod min.

like.no.other

Animated
copy could
run here. Re
dolortin utat
wiscili cil ute
elis aliquam
zzrilit de iqui
smodips us.

like.no.other
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web templates

Your Dad s Nat A Horse's Bahind.
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web templates

Your pleturas are stable, CQur compeatition s shaking

Cule At One. Not 50 Cule At 21,
ol Lcra il iede el R roiTepdil. Bl O IR A0 M I BT
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email templates
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L) ol =
S — - = i = p=a up a - e = =
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tv/film

Image safe zone Image safe zone

Title safe zone Title safe zone

Center the Sony logo in the center of the frame.

like.no.other”




‘Creativity requires human thought,
spontaneous intuition, and a lot of courage.’

Akio Morita

4 ¢ p.100
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